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One of the pioneers in initiatives concerning European cultural 
integrations and European identity

Culture as a strong link of European nations

Linking culture with tourism

38 Certified Routes in 2019

 Since 1987

CULTURAL ROUTES OF THE 
COUNCIL OF EUROPE



Where it all began 27 years ago

Celebration of 
the 25 anniversary of 
the Declaration, 
23 October 2012

40 cultural routes of the Council of Europe



•to raise awareness of a European cultural identity and 
European citizenship; 

•to promote intercultural and interreligious dialogue through a 
better understanding of European history; 

•to safeguard and enhance the cultural and natural heritage 
as a means of improving the quality of life and as a source of 
social, economic and cultural development; 

•to give pride of place to cultural tourism, with a view to 
sustainable development.

Key Objectives of Cultural 
Routes 

Launched by the Council of Europe in 1987, the Cultural Routes demonstrate, by means of a journey 
through space and time, how the heritage of the different countries and cultures of Europe contributes 

to a shared and living cultural heritage.
https://www.coe.int/en/web/cultural-routes

https://www.coe.int/en/web/cultural-routes




Definition Of A Cultural Route
• A route which includes two or more countries 

or regions and is organized on a theme whose 
historical, artistic or social interest is 
European, either according to the geographical 
route’s features it follows or according to its 
nature and/or significance. The route is based 
on multitude of features which present 
European culture as a whole, and it includes 
destinations rich in historic associations.



Benefits of Cultural Routes

• To advance solidarity and tolerance,
• To advance exchange of partners from 

different countries,
• To advance cooperation at the 

institutional level,
• To advance development of tourism as to 

contribute to economic development of 
the countries



Characteristics of the Program

• Identified across Europe,
• Labeled by common labels,
• Have common promotional activities,
• Have common promotional materials 

and maps.



Cooperation

• With other bodies of the Council of Europe
• With the international organizations (UNESCO, EU)
• with national governments (countries signatories of the 

Cultural Convention which participated in the creation of 
routes), regional and local governments, NGOs and 
universities



Criteria I
• Presentation of European values 
common to several European 
countries;

• Themes developed by a 
multidisciplinary team of experts from 
different European regions;

• Illustration of European history and 
heritage and contribution to diversity 
of today’s Europe;



Criteria II
• Stimulation of cultural and educational 

youth exchange;
• Initiatives and innovation within the 

area of cultural tourism and cultural 
development;

• Implementation of long-term 
multilateral cooperation projects 
through multidisciplinary networks 
located in Council of Europe members 
states.



Themes of Cultural Routes

 Council of Europe Cultural Routes combine tangible 
and intangible heritage
 Most existing Cultural Routes are mainly based on 

tangible heritage, such as castles, monuments, 
products, places of worship, archeological sites, 
spas, cemeteries, etc
 Cultural Routes based almost exclusively on 

intangible heritage is an innovation, particularly 
based on: history, mythology, poetry, visual arts



Religious routes:
Santiago de Compostela Pilgrim Routes
(since 1987)
Via Francigena (since 1994)
Cluniac Sites in Europe (since 2005)
The Saint Martin of Tours Route (since 2005)
The Route of Saint Olav Ways (since 2010)
The Casadean Sites (since 2012)
The Huguenot and Waldensian trail (since 2013)

Archaeological Heritage:
The Viking Cultural Routes ( since 1993)
The Phoenicians' Routes (since 2003)
The Prehistoric Rock Art Trails (incorporated since 2010)
The European Route of Megalithic Culture  (since 2013)
Roman Emperors and Wine along the Danuve (since 2015) 
.....

Architectonic Historical Heritage:
The Hanse (since 1991)
The Routes of El Legado Andalusí (since 1997)
The European Route of Jewish Heritage (2010/2011)
The European Cemeteries Route (since 2010)
The European Route of Cistercian Abbeys (since 2010)
The European Route of Historic Thermal Towns (since 2010)
Art Nouveau European Route (since 2014)
Atrium, Architecture of Totalitarian Regimes  / s XX (since 2014)
Transromanica (since 2007) 
Fortified  Towns of the Greater Region  (since  2016)

Miscellaneous:
The Pyrenean Iron Route (since 2004)
Via Regia (since 2005)
The Routes of the Olive Tree (since 2005)
Iter Vitis Route (since 2009)
The European Route of Ceramics (since 2012)
Impresionnism routes (2018)

Historic figures:
European Mozart Ways (since 2002)
Sur Les Traces de Les Habsbourgs (since 2014)
Napoleon (since 2015)
Routes of Emperor Charles V (since 2015)
Robert Louis Stevenson. (since 2015)
Via Charlemagne (2018)



ROUTES OF EMPEROR CHARLES V

“... 9 times I was in Germany; 6 in Spain, 7 in Italy,
on 10 occasions I came to Flanders, 4 I entered
France, at war or in peace; 2 in England and 2 in
Africa; I sailed 8 times through the Mediterranean
and 3 times through the Ocean which, now for the
fourth time, will pass again for the last time ... ”

(Carlos V. Speech of abdication and recognition of his
son Felipe as sovereign. Brussels, September 1555)



BACKGROUND
On September 27, 2013, the

Cooperation Network of the Routes of
Emperor Charles V's presented its
candidacy to be certified as Cultural
Route of the Council of Europe

In May 2015, the Cooperation Network
was declared a Cultural Route of the
Council of Europe.

On April 30, 2019, the Institute of
Cultural Itineraries of the Council of
Europe confirmed the renewal of the
certification.



11 Countries

87 Partners

Europe, Africa & America 







The Scientific Committee of the Routes of 
Emperor Carlos V

• Honour Committee. Formado por personas relevantes en el estudio y la valorización
del Emperador Carlos V y su legado, que ejercen un papel consultivo y asesor,
promoviéndo su participación en el programa de actividades a diseñar por la Red.

• Experts Committee. Estructurado en grupos nacionales, con especializaciones por
grupos de trabajo o task forces temáticas o por ámbitos regionales. Los grupos de
trabajo temáticos son cuatro

– Research – Formado por académic@s especializados en la investigación histórica
sobre Carlos V, su tiempo y/o su legado.

– Heritage and museums– Formado por expert@s en el estudio, la gestión y la
valorización de sitios patrimoniales y museos vinculados con Carlos V y su tiempo.
Cabe destacar algunos de ellos en la lista del Patrimonio Mundial de la UNESCO y
con el Sello de Patrimonio Europeo.

– Cultural Management– Formado por expert@s en el estudio y la organización de
eventos de recreación histórica, festivales de música, teatro y danza y actividades
culturales relacionadas con Carlos V y su época.

– Sustainable cultural tourism– Formado por expert@s en el estudio, la gestión, la
promoción y la comercialización de rutas e itinerarios culturales relacionadas con
la figura del Emperador Carlos V, su tiempo y/o su legado.



Organigrama del Comité Científico

Unidad de 
Coordinación

Comité 
Científico

Consejo de 
Honor

Comité de 
Expertos

Red de Jóvenes 
Investigador@s

Red Carolus V
Centros de 

Enseñanza Primaria y 
Secundaria

Red de 
Universidad
es Carolinas

Junta 
Directiva

+
Gerencia



Composición del Comité Científico
COUNCIL OF HONOUR
• Dr. Horst Pietschmann, University of Hamburgo
• Dr. Antonio Ventura Díaz, Emeritus Professor of

Universities of Salamanca and Extremadura
• Prof. Bruno Anatra. University of Cagliari
• Dr. Ardnt Brendecke. University of Munich
• Dra. Manuela Mendonça. Portuguese Academy of History
• Dr. Geoffrey Parker. United States of America
COORDINATOR: Lic. Alain Servantie, Ex-manager of the unit
of European Union for Turkey

EXPERTS COMMITTEE
GERMANY
• Dr. Lars-Arne Dannenberg. History Research Associate at

the Saxon Academy of Sciences and the Heidelberg
Academy of Sciences

BELGIUM
• Prof. Röel Jacobs, manager of culture and tourism in

Brussels
• Prof. Gustaav Janssens. Belgium Royal Commission of

History.
• Dr. Jonathan Dumont. University of Liége
FRANCE
• Prf. Ludolf Pelizaeus. University Picardie Jules Verne.

Amiens.

SPAIN
• Dra. Bethany Aram, Universidad Pablo Olavide, Sevilla
• Dr. Carlos Belloso Martín, Universidad Europea Miguel

de Cervantes
• Dr. Francisco Pizarro, Universidad de Extremadura
• Dr. Jordi Tresserras Juan, Universitat de Barcelona
• Dr. Rafael López Guzmán, Universidad de Granada
• D. Javier López Martín. Maritime Archaeology, Madrid
ITALY
• Prof. María Pía Pedani, Università Ca’Foscari Venezia
• Dr. Anna Trono, Universidad de Salento
• Dr. Francesco Vergara Raffarelli. Universidad de Palermo
• D. Francesco Totaro. Centro Culturale Luigi Einaudi
• Dr. Ferdinando Maurici (Universidad de Palermo)
• Prof. Nicola Melis. University of Cagliari.
PORTUGAL
• Dra. María de Fátima Reis, University of Lisboa /

Portuguese Academy of History.
LUXEMBURG
• Dr. Gilles Genot. University of Luxemburg
AUSTRIA
• Dr. Marion Romberg. Austrian Academy of Sciences.
NETHERLANDS
• Dr. Louis Sicking. University of Leyden



Routes of  Charles V

Historical and turistic

update



1.- Manuel de Foronda, 1914.
2.- Laurent Vital (1517-18)
3.- Atlas de El Escorial
4.- Manuel Fernández Álvarez: Corpus documental

Documentary Sources







Adaptación de cartografía histórica - turística

División administrativa provincial en España 
siglo XVI



Cartography
Touristic Cartography



























Historical Re-enactments



FEBRUARY. Route of the Emperor . Jarandilla de la Vera, Aldeanueva de la Vera y Cuacos de Yuste. (Extremadura,

Spain).



MARCH. Arrival of the Queen Juana. Tordesillas (Valladolid- SPAIN)



JUNE: XII Edition of the Historical Reenactment “Carlo V, Tiberio de Lisolis e la Municipalità”. San Severo (ITALY)



JULY: Historical Reenactment “Corazón de un Imperio”. Mojados (Valladolid-SPAIN)



JULY. OMMENANG. Brussels.Belgium



JULY. Pistonieri of Santa Maria del Rovo. Cava de ' Tirreni (Italy).



JULY “ Stroppendragers” Ghent (Belgium).



AUGUST. Landing of D. Juan de Austria. Marina de Messina. Messina (Italy)



AUGUST. First Landing of Chrales V in Spain. Villaviciosa ( Asturias-Spain ).



AUGUST. Renaissance Week “Imperiales and Comuneros”. Medina del Campo (Valladolid –SPAIN)



SEPTEMBER Last Landing of Charles V Laredo. (Cantabria- Spain).



OCTOBER. Route of Charles V. Medina de Pomar (Burgos, Spain)



NOVEMBER. Arrival of Charles V. Medina del Campo (Valladolid-Spain)



NOVEMBER. Arrival of Charles V. Tornavacas (Cáceres-Spain)



NOVEMBER. Arrival of Charles V. Jarandilla de la Vera (Cáceres-Spain)



Awards



Concerst of  Renaissance Music



TRAINING



Exhibitions



FESTIVALS 
AND 

THEATRE



Tourism Fairs

Moderador
Notas de la presentación
Aqui vamos bien como Red de Cooperación, en el caso de FITUR, o bien como Rutas Culturales de España, a la ITB de Berlín y la WTM de Londres.



FAMILY DAYS



FAMILY DAYS



Promotion and marketing 
actions



Brochures and other documents



www.itineracarolusv.eu
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APP: Itinera Carolus V 2.0
• DISPONIBLE PARA DISPOSITIVOS ANDROID.



Social Networks



Serie Documental “Carlos V: Los Caminos del 
Emperador”.  RTVE



Publicity and announcements for different 
touristic publications



•“Let´s cook our heritage, let´s cook our

future”

•“Bosting cultural entrepreneurship

based on european history and heritage”

• “Heritage for Europe, building

common historical paths”



Cooperation Network 
Agreements with different 

Institutions



With the Geographical National Institute
(mobile applications to facilitate universal accessibility, 

augmented reality, 3D scenarios, etc.).



With Paradores
• Environmental and cultural sustainability.

• Contribution to a greater seasonality and 
geographic deconcentration of tourism.

• Increase in tourism competitiveness through
profitable and specialized promotion and 
marketing.

• Importance of differentiation and adaptability to
each customer profile.

• Tourism promotion based on experiential values, 
spreading the unique and personal character of 
the experiences associated with the promoted
tourism products.



With the European University Miguel de 
Cervantes (Valladolid)



Adaptación de cartografía histórica - turística

División administrativa provincial en España siglo XVI



Touristic mapping





With the Routes of Rueda Wine in Spain 
(to offer new experiences to tourism)



Royal Theather …new experiences to their 
customers thanks to cultural routes



I.E.S. Jaranda (Jarandilla de la Vera)



Turespaña



Moderador
Notas de la presentación
Actuaciones de promoción conjunta



Moderador
Notas de la presentación
Folleto promocional conjunto



Moderador
Notas de la presentación
Comercialización internacional conjunta a través de la AAVV,  Veronia Tours



CLUB DE PRODUCTO 
TURÍSTICO

“RUTAS CULTURALES DE 
ESPAÑA”

Moderador
Notas de la presentación
El siguiente paso es la creación de un Club de Producto Turístico de la Secretaria de Estado y Turismo, “Rutas Culturales de España”. Estamos en la fase inicial







International Fairs

TOP RESA. Paris. 
Septiembre

WTM. Londres. 
Noviembre

ITB. Berlin. Marzo





Event Number of  
Participants

Number of  
Participants

under 18 years

Number of  
Attendants

Total people
involved in the

event
LAREDO (SPAIN). 2.100 300 25.000 27.100

MEDINA DE POMAR. (SPAIN) 1.200 150 10.500 11.700

COMARCA DE LA VERA. (SPAIN) 400 100 7.950 8.350

MOJADOS. (SPAIN) 650 160 9.800 10.450
VILLAVICIOSA (TAZONES). (SPAIN) 375 80 5.000 5.375

COUDENBERG PALACE. (BELGIUM) 80 20 5.735 5.815

BRUSELAS. OMMENGANG (BELGIUM) 1400 314 38.000 39.713
GANTE. (BELGIUM) 650 200 29.500 30.150
SAN SEVERO. (ITALY) 1.100 375 19.500 20.600

CAVA DE’ TIRRENI. (ITALY) 500 190 14.100 14.600

CASTELVETRANO. (ITALY) 760 230 8.000 8.760

TOTAL 9.215 2.118 173.085 182.613





TOURIST PRODUCT CLUB OF
CHARLES V

• The main objective of the project of Carolus V Tourist Product Club by the 
Cooperation Network of the Routes of Charles V, aims to develop consensual 
strategies for the creation and marketing of a series of thematic tourist 
products based, among other resources, on historical re-enactment events, 
hostelry products (with accommodation and gastronomy as the main pillars), 
and craft products (particularly traditional agro-food products) relating to the 
Charles V´s period.

• It´s also sought, the establishment of synergies and the development of 
strategies for the creation of European thematic tourism based on historical re-
enactment events, historical footpaths, hotels, craft products and gastronomy 
of this important historical period, through the implementation and concession 
of the 6 quality labels created by the CNCV for its Tourist Product Club



TOURIST PRODUCT CLUB 

• 6 labels will form part of the Tourist Product Club:
– Imperial Lodgings
– Imperial Kitchens
– Imperial Handcrafts
– Agro-food Products
– Specialized Shops
– Museums and Interpretation Centers



Museums and Interpretation Centers



Museums and Interpretation Centers



Museums and Interpretation Centers



Museums and Interpretation Centers





IMPERIAL  KITCHENS



Soportes para Menú Imperial



IMPERIAL  KITCHENS
This is a label for restaurant establishments wishing to become

members of the Tourist Product club of the Routes of Charles V.
This label will be awarded to establishments that, having fulfilled
some basic requirements, offer at least one Carolingian menu
(based historically on the products and the way of cooking).

It will be awarded to restaurant (or similar) establishments
and professionals (restaurants, taverns, tapas bars, eating houses,
etc.) wishing to join and which comply with the regulations about
quality standards and attention to the public.



The Cooperation Network of European Routes of Charles V, with

its previous experiences, such as the “Emperor's Table” activities

(held in Toledo to commemorate the fifth centenary of Charles V's

birth) - the annual “La Vera Gastronomic Days, the Food of Emperors”

(which has been held 13 times) – the Imperial Kitchens Exhibition

2018 – and the Imperial Kitchen Catering at the European Charles V

Award 2019 - believes that the potential of the gastronomic resource

(together with accommodation, agrifood and traditional crafts) are a

basic asset in the development of its project in the medium and long

term.



Certified Restaurants
“IMPERIAL KITCHENS”







Folleto Promocional





Abadía de Yuste (Cuacos de Yuste)

MENÚ DEGUSTACIÓN CAROLINO 

- Caldito de Perdiz de Tiro con yema o
Jerez

- Migas de Carlos V con Huevo y sus
pimientos fritos

- Taco de bacalao confitado en su ajo,
sobre cama de pisto de la huerta.

- Carrillera de cerdo al pimentón de La
Vera en su salsa

- Pastel de Queso de la Vera



Carlos I (Garganta la Olla)

MENÚ DEGUSTACIÓN CAROLINO 

- Hogaza con sardinas, berenjena y
jamón

- Pastel de calabaza con escabeche
de conejo

- Suprema de bacalao con fondo de
pies de cerdo

- Lechón confitado y frito

- Helado de manjar blanco con velo
de pimentón y sirope de cereza



El Patio de la Posada (Jarandilla de la Vera)

MENÚ DEGUSTACIÓN 
CAROLINO 

₋ Delicias de hongos
₋ Caldito de Ave
₋ Bacalao con crema de espinacas y

nueces
₋ Lardones de presa ibérica con salsa de

higos o Civet de venado
₋ Meloso de arroz con leche



Gastro Vida (Villanueva de la Vera)

MENÚ DEGUSTACIÓN 
CAROLINO 

₋ Crema de apio nabo con granizado de
remolacha.

₋ Ensalada de espinacas con sardinas
escabechadas y peras a la miel.

₋ Bacalao macerado en aceite de naranja y
vainilla con polenta de hongos y
parmesano.

₋ Perdices con salsa de chocolate
acompañado de puré de patatas y cebolla
roja trufado.

₋ Tarta de frutos secos con salsa de vino tinto.



K´Leti (Jarandilla de la Vera)

MENÚ CAROLINO 
“TAPAS”

- Ensalada de perdiz con jamón de 
pato

- Lomo de ciervo con trompetillas

- Pan rústico relleno de boletus

- Asado tradicional

- Crema de queso verato con frutos 
rojos



La Casa del Pozo (Villanueva de la Vera)
MENÚ CAROLINO “TAPAS”

- Ensalada de lentejas y tomates (lentejas, tomates,
canónigos, cebolleta, aceitunas negras y frutos
secos)

- Ensalada de naranja y queso de cabra verato

- Trucha a baja temperatura con cebolla cocida y pera
en semicompota.

- Bacalao confitado con espuma de ajoblanco y salsa
de tomate agridulce.

- Lomo de ciervo al vino de los monjes (moscatel), con
hongos y crema de castañas.

- Pechuga de capón a la cerveza y mermelada de
naranja.

- Sapillos en salsa de vainilla

- Macedonia de frutas en salsa moscatel.



La Casona de Valfrío (Cuacos de Yuste)

MENÚ DEGUSTACIÓN CAROLINO 

- Ensalada de codornices escabechadas
con jengibre, naranja y azafrán

- Migas del pastor con huevo de corral y
crema de bacalao

- Conejo a la crema de la abadía

- Sopas canas

- Cremoso de arroz con leche y almendras



Puerto del Emperador (Aldeanueva de la Vera)

- Terrina de ciervo con pistachos, ciruelas
pasas y chutney de calabaza

- Olla de garbanzos con sus viandas
presentada de otra manera

- Trucha rellena con jamón ibérico y
acelgas en salsa de almendras

- Pastela de perdiz

- Milhoja de membrillo y queso veratino
con salsa de nueces

MENÚ DEGUSTACIÓN CAROLINO



Villa Xarahíz (Jaraíz de la Vera)

MENÚ DEGUSTACIÓN
CAROLINO 

₋ Sopas canas

₋ Ensalada de Pintada Extremeña
en escabeche de naranja y Comino

₋ Costillar de Cabrito en costra de Romero
y pimienta

₋ Bacalao en AOVE con guiso de sus callos

₋ Sopita de Higos Chumbos y Huevo de
Rey confitado



Award ceremony of “Imperial Kitchens” of the Tourist Product Club 
of Charles V.

Royal Monastery of Yuste, November 4th. 2016

The ceremony will take place on the Royal Monastery of Yuste, 
on November 4th, at 11:00 am



Premio ACOCYREX. 
“Mejor inciativa gastronómica en 

el ámbito público”











Día Extremeño del Cazador
Show Cooking a cargo de Fogones Imperiales

Jarandilla de la Vera, 27 de Abril 2019





PREMIOS CARLOS V
Cátering a cargo de Fogones 

Imperiales

Monasterio de Yuste, 9 de Mayo 2019





PUERTO DEL EMPERADOR 
(Aldeanueva de la Vera)

Terrina de ciervo con pistachos, ciruelas pasas y chutney
de calabaza

HOTEL CARLOS I 
(Garganta la Olla)

Suprema de bacalao con fondo 
de pies de cerdo



La Casa del Pozo 
(Villanueva de la Vera)

Trucha a baja temperatura con cebolla cocida y pera en 
semicompota.

La Casona de Valfrío
(Cuacos de Yuste)

Ensalada de codornices escabechadas con jengibre, 
naranja y azafrán.



Abadía de Yuste
(Cuacos de Yuste)

Carrillera de cerdo al pimentón de La Vera en su salsa

K´Leti
(Jarandilla de la Vera)

Pan rústico relleno de boletus

Vida Gastro-Bar
(Villanueva de la Vera)

Ensalada de espinacas con sardinas escabechadas y 
peras a la miel.



Villa Xarahíz
(Jaraíz de la Vera)

Sopita de Higos Chumbos y Huevo de Rey confitado

El Patio de la Posada
(Jarandilla de la Vera)

Meloso de arroz con leche









Chaquetilla Corporativa



In 2020, 50 new partners in the club 
already…..



Toutist packages



In Extremadura, Castilla y León y Cantabria 
(Spain)



Outcomes of the Tourism packages
The main outcome is that, as of today, 30 private touristic enterprises have been joining to
the Project of The Routes of Emperor Charles V, in order to create touristic product and
packages tour around the figure of Carlos V. The joined enterprises are related to the next
labels:

- 9 Restaurants
- 15 Accommodation Enterprises
- 2 Afro-food Companies
- 1 Specialized Shop
- 4 Museums and Interpretation Centers: “Interpretation Center of the Last Landing of

Charles V”, Cultural Association “El Palenque” in Laredo. “Museum of Charles V” in
Mojados. “Hevia´s house” in Villaviciosa and “Museum Mühlberg 1547” in Mühlberg.

It´s an open project and its implementation is a long-term, and our intention is to launch in
all the territories of The Routes of Emperor Charles V, to create a unique touristic brand
with a strong international visibility. .





Para más información: 

www.itineracarolusv.eu

management@itineracarolusv.eu

admin@itineracarolusv.eu
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